lll Media Match Maker

Gravel Travel - USA
Mediaplan: 01042025-017

Campaign Period #Ad Impressions Estimated Reach Budget (Euro) Average CPM
500,000 166,667 5,694 11.4
Geo Campaign Type Interactive Video / Story Ads Website Channel Targeting #Ad Impressions Frequency Cap Estimated Reach
demographic: couples
R S Travel and tourism, between 30-50 years
Hobbies, N , Media & 350,000 3 per campaign
300x600, 300x250 cobies, News, Mecla per campale
Finance domains
interest: adventure travel
USA Brandformance 166,667
demographic: couples
iR (el el Travel and tourism, between 30-50 years
. P ) . Hobbies, News, Media & 150,000 3 per campaign
interactive video § .
Finance domains
interest: adventure travel

* Including audience targeting costs
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